
At Karten Design’s latest Conversations, guest speaker Kara Swisher—Co-Founder and Co-Executive Editor of 

Re/Code and widely recognized as Silicon Valley’s “most feared and well-liked” journalist—shared her predictions 

for future technology trends. Citing the overwhelming prevalence and power of the iPhone, Kara believes that 

the Internet is becoming “invisible,” and has quietly bled into nearly every aspect of our lives. Despite privacy 

concerns, the continuous creation of data and the “Internet of Things” presents a big opportunity for product 

innovators to redefine the future role and capability of technology. Here are three tech-related trends Kara 

believes we should pay attention to:
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Healthcare providers and designers are starting to focus more 

on the data provided by medical technology rather than the 

medical device itself, pushing the advancement of medicine 

further. This creates a huge opportunity for someone to 

revolutionize the management of health data/medical records. 

In the meantime, early adopters of wearables and health trackers 

will be instrumental in shaping the digital health movement, and 

will soon force the FDA and the U.S. healthcare system to adapt to 

technology more quickly.

“If Tinder can ‘match’ 
millions of people a 
day, why can’t we get 
Healthcare.gov to work?”

An automotive revolution is on the horizon. Though the 

technology hasn’t been perfected yet, big tech names like Google 

and Yahoo have already tested self-driving cars on the road. 

Automakers and tech companies are developing technology that 

will allow vehicles to communicate with each other, and enable 

cars to see things drivers can’t. Soon, cars will be so smart that 

drivers will be essentially hands-off—and the term “back-seat 

driving” will take on a completely new meaning. 

“In 25 years, we won’t 
have cars as we know 
them today. They’ll be like 
horses—you’ll have them 
purely because you like 
them; as a hobby.”

Thanks to the growing sophistication of sensors, nearly 

everything has the opportunity to utilize geolocation. From apps 

like Uber to an IoT-connected smart refrigerator, products and 

services will track users’ location to help seamlessly blend into 

their lives and make things more convenient—meaning users 

will constantly be transmitting data and leaving “digital tracks.” 

This, combined with our new culture of sharing, has created 

unprecedented radical transparency. There are no secrets 

anymore—everything and everyone will be monitored.

“Geolocation is the most 
important trend of the 
moment. Even now, 
everyone on this planet is 
being monitored.”
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